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Luxury Home Goods 
Target Audience Profile

Demographics

Psychographics

Age: 22 to 25
Gender: Female
Race: All races
Marital Status: Single
Education: Bachelor's Degree
Income: $45,000 - $58,000
Occupation: Entry-level position in
the communications industry

The target audience for this brand are
single women of all races, ages 22 to 25,
who have just finished their education
and are starting their career at an entry-
level position in the communications
industry. They live in an urbanized area
where their starting income is between
$45,000 and $58,000. 

Attitudes 
The audience would have to be creative, driven, and optimistic. They enjoy
treating themselves after working too hard. The audience believes that
whatever you work for, you deserve; whatever you put out into the world, it
will come back.

Interests
The target enjoys shopping off of Amazon, even when they do not need
anything. They also are starting to shop on Instagram Shop from different
brands, especially Black-owned businesses. Besides being on the phone, the
target enjoys self care, cleaning, and nature walks on the weekends. 

Opinions 
The target supports everyone’s beliefs, even if they do not agree with them.
They are liberal but do not enjoy talking politics at the dinner table… or
anywhere else. 
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Color

Relationship with Category/Product
Feelings/attitudes/beliefs about product

For Luxury Home Goods, it provides its audience with a feeling of a new
confident lifestyle when starting to live on your own; the products are a
reminder to the audience of the good things that have happened and what
will happen in their lives. 

Drivers toward purchase
The target audience is drawn by the products’ brands showcased on their
Instagram; the target audience is drawn to the color coordination,
inspirational messages and affirmations, and other interactive content
posted on their page. 

Role of product in life
The role the brand plays is a constant reminder to the audience that they are
a boss, so to speak, and that they do not have to spend a lot of money to live
in luxury. 

Consumer insight 
Independence is important when starting a life right after finishing school. If
or when moving to a strange city to start a new job, to start a new life, the
target audience will need something to emphasize their freedom. 
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The target enjoys watching movies and reading books, but only when it's convenient.
Horror, romantic comedies, and action are the top three genres of movies they like
to watch. They like to follow the latest trends on social media, but eventually get tired
of them. Since starting to work, the most visited website is Amazon and their
companies’ portal. When away from their phone, they enjoy going outside and
getting fresh air by glamping. The target also enjoys watching the newest Netflix
shows, like Stranger Things, Inventing Anna, Never Have I Ever, Good Girls, and more. 


