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Social Media/Site Choices 

Instagram 

TikTok 

Starting as a platform that allows people to share their photos, Instagram evolved
into a social platform that is used by roughly one billion people; Instagram is an
expanding and ever-evolving platform that many brands utilize to their advantage.
31.5% of LHG’s target audience uses Instagram on a daily basis, which is why this
platform is the dominant choice. Instagram reaches the brand’s target audience
through visuals and graphics on its feed. LHG’s target audience uses Instagram to
constantly connect with others, share informational posts, inspire its community and
followers with aesthetically pleasing content, and more. The competitive brand uses
Instagram to its advantage by paying for sponsored ads, which will make them more
likely to be viewed by our target audience more. Before starting their day, it is said
that people check their phones first, and the social media platform people check first
is Instagram. 

TikTok is the platform that people can lose themselves in. As a video-focused
platform that hosts an array of short-form user videos, LHG’s target audience uses
the application almost constantly. 47.4% of Generation Z in the U.S. are actively using
TikTok, and it continues to grow. LHG’s target audience goes to TikTok to watch silly
videos, cooking videos, DIY videos, music-esque videos, organizing videos, and more.
There are not too many competitive brands that are on the social media platform,
which is good for LHG. The ads that are regularly displayed on TikTok are effective for
some businesses that post their ads; a user can come across a sponsored ad, but
the video can grab their attention and influence them to check out their
brand/business. 



BuzzFeed Shopping 

Pinterest 

Communications Format (overall) 

BuzzFeed is an infamous internet media, news, and entertainment company that
focuses on digital media. Known for the quirky and fun quizzes, Buzzfeed has
assorted channels that people can peruse. From BuzzFeed News, that focuses on
news, to Tasty, that focuses on various foods people can try and make, to Bring Me
that is geared towards people that enjoy traveling. BuzzFeed Shopping aims to help
people find sales and shop for products from clothing to home decor and everything
in between. The articles that are published range from items that are needed for the
kitchen to TikTok products that are sure to keep your room and kitchen clean. There
are many competitive brands that are posted on the site, competitive brands that
were expected and brands that are unexpected. 

Pinterest is an image sharing social media platform that is designed to allow people
to save and discover information. Not only images, but animated GIFs and videos in
the form of pin boards are also used to share ideas. When it comes to getting ideas
on how one's living space should be, Pinterest is the ideal social media platform
LHG’s target audience uses. Depending on what the users search, the results will be
visually pleasing, which can encourage the user to click on the content and learn
more. There are not many competitive brands that post their ads on the platform,
but the brand can take the video ad approach to reach its audience. 

The type of communication that would be used for the branded content will follow
the copy strategy from the online advertising plan for LHG. 



Brand Advertising 

Instagram: Story Advertisement

Example

Proposal: By only having 15 seconds, the ad will consist of each element, like the
words, both photos, and the call to action coming in at the same time after TaBria
Donkor, the founder of the brand says a few words about the brand, giving it some
awareness. 



TikTok: Sponsored Ad

Proposal: The brand wants to grab people’s attention whether they are the targeted
audience or not. The founder of the brand, TaBria Donkor, will be the star of the ad.
The video will feature one of their products being used; Donkor will be making a
drink that will be visually pleasing. While she is making her drink, there will be a
voiceover talking about the brand and how it can benefit the viewer and its target
audience. 

Example



BuzzFeed Shopping: Banner Ad 

Pinterest: Square Ads
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