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Pinterest (website)
Pinterest is described as an image sharing service, which is mostly explored as a
social media application on people’s phones. This service was designed for people to
save, discover, and share various information on the internet using images, GIFs, and
videos in the form of pinboards. I believe Pinterest is the right site for the brand
seeing as it reaches and connects with the target audience — women between the
ages of 21 and 25. Looking at the statistics, 77.1% of Pinterests’ audience are female,
and 32% of its users are between the ages of 18 and 29. 
Aside from the demographics, people use the platform to follow brands, strengthen
professional networks, and get inspired. For instance, if a woman, who just
graduated from college, is finding a place to live while starting her new job, she
would need ideas on how to style or decorate her new home. She would search on
Pinterest “apartment aesthetic” or “kitchen decorating ideas,” and as she is scrolling
through endless options of ways to embellish her new home, she would be met with
an ad of a brand that specializes in creating custom and unique home goods that
can galvanize ones living space. While Pinterest can be beneficial for the brand, there
are the brand's competitors. There are a few of its brands that advertise on the
platform depending on what the user searches and what their pins consist of. 

Etsy (website)
Etsy is a company that specializes in its users selling handmade or vintage items and
craft supplies. The items fall under a range of categories including jewelry, clothing,
home decor, and more. While its demographic falls towards Millennials, recent Etsy
buyers have been women around the ages of 18 and 27. In recent events,
Generation Z has followed the trend of owning and buying everything that is
considered vintage, especially in the fashion industry. 



Apartment Therapy (blog)

In My Own Style (blog)

This brand’s advertising will be beneficial on this website due to its kind of product:
luxury, custom-made, high-quality home goods. Since Etsy has many sellers, most of
which are Millennials, there are various ads that fall under the luxury category; there
are a few of its competitors that advertise on the site. Some of the competing ads
harmonize with what is searched on the site, which is beneficial for their brand… and
for my chosen brand as well. The way ad listings are shown is through search and
browsing pages across the site; Etsy ads look similar to the other results on search
and other pages on the site. When thinking of ways to make the LHG brand
advertisement stand out from the other brands, they will have to think of something
bold and distinctive. 

Apartment Therapy is a lifestyle blog that focuses on home design and decor; it was
created to inspire others to live a more beautiful and happy life at home. People are
able to choose which area of their living space they want to change, and the blog
gives them ideas on what they can add or what they can change to make the
environment more like them. Even though the blog is based in New York, this will
give the LHG brand an opportunity to expand its market. Most of the local blogs are
too cluttered, and the brand’s ad will easily get overlooked. But by having LHG’s ad
on a blog that is catered to inspiring others with how they can refurbish their home,
it can be beneficial. 
For LHG, it’s all about giving its audience what they think they don't need; since the
LHG brand benefits include inspiration and fulfillment, it would make sense for why
their ad should be placed on the blog site. As of now, there are no competing brands
that have placement ads on the site, which would give LHG the opportunity to stand
out. It’s also important to note that the ads on the site are medium rectangle sizes. 

Created by Diane Henkler, In My Own Style is a well-known, budget-friendly DIY home
decorating blog. IMOS provides its readers with collections of ideas for them to
explore, from the bathroom, to the living room, to the kitchen. While its audience is
directed towards women in their 30’s, there are others who prefer to live in a place
where their items are DIY-inspired.
Since LHG’s focus is towards women who are just starting their life, who are just
starting to live on their own and finding themselves, it would be beneficial for them
to advertise on this particular blog site. DIY can be a form of expression, a way to
allow others to form a sense of accomplishment, which is the kind of environment
this brand needs to advertise on. Most of the ads that are displayed are from well-
known companies, such as Target, but when developing ads for LHG, it will be unique
and unexpected from the other brands.  



Strategy/Creative

Target Audience

Communications Objective

Copy Strategy

Consumer Insight

Advertising Rationale

The brands target audience are women, ages 22 to 25, of all races, that are single
and have just started to live on their own after finishing their education. 

The objective of Luxury Home Goods’ copy is to embolden young women to realize
that their products can add fulfillment in their lives. LHG has a sociable, realistic, and
charming personality, but can be bold when needed. The brand is committed to
inspire and encourage others when buying their high-quality and unique goods. LHG
is to have a consistent tone of voice, which is bold yet warmhearted. The copy needs
to catch the audience off guard, but it should also lead to a friendly proclamation
that ties to the brand. The target audience is the brand's top priority, and they want
to ensure that the audience knows [it].

Independence is important when starting a new life on your own; when starting
something new in one’s life, they will need something to emphasize their freedom
and accomplishment(s).

For the display ads, the brand will use leaderboard, medium square, and wide
skyscraper. Since the brand’s objective is to increase brand awareness, it would be
ideal to have a leaderboard size for one of the advertisements. This is a well-
recognized ad format that is noticeably found above the navigation bar. Due to its
size, it is more visible and it quickly grabs the attention of the viewer. As for the
square size, it is the most common size of most ads. The square ad is apparently
bigger, even though it is used for smaller spaces, and it offers some flexibility. Finally,
the wide skyscraper size. If designed correctly, the wide skyscraper can be beneficial
to catch the attention of the brand’s target audience. It is bigger and more visible.
The ad width offers a high impact on the page visitors, so LHG needs this particular
size to catch their audience’s attention.

Increase brand awareness by 50% to women ages 22 to 25 who live on their own by May
2025.



LHG Ad Examples


